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## 4778609039 : MAJOR SPORTS SCIENCE

KEY WORD: STRATEGY /PUBLIC RELATION /SPECIAL EVENT /SPORT EVENT
PIYACHON IN-ON: A STUDY OF STRATEGY FOR PUBLIC RELATION BY SPORT EVENT: A CASE
STUDY OF THE FIFTH THAI-CUP SPORT TOURNAMENT. THESIS ADVISOR: TEPPRASIT
GULTHAWATVICHAI, THESIS COADVISOR: SIRICHAI SIRIKAYA, 176 pp.

The objectives of this research were to study an operation model of the local sport event, the fifth “Thai Cup”
tournament which was an event for publicity and to study an opinions about public relation strategies by organizing a
local sport event the fifth “Thai Cup” tournament of the organizer, athletes / coaches and audiences.To fulfill the first
objective, the managers, PR, and the special event officers of Boonrawd Brewery Co.,.LTD were interviewed. For the
second objective, multiple choices answered the questionnaires and 523 people who attended the fifth “Thai cup”

tournament also the questionnaires. Descriptive statistics and one-tailed sample t-test were used.

The results show

1. The operating model of the fifth Thai Cup sport tournament which was a sport event for public relation
which follow 4 public relations process that consist of (1) research information (2) policy establishment program and
project planning (3) public relation communication principle used by 16 topics of sport event and model of sport event
used by 4M principle (4) evaluation

2. The overall opinions of the fifth Thai Cup sport tournament participants were agree with the public relation
strategy and operating model of the fifth Thai Cup sport tournament in all aspects.

3. The comparison of athletes / coaches and audiences’ opinions about public relation strategy of the fifth Thai
Cup sport tournament by various strategies. They were significantly different at level .05 for 2 items which are, the
event was large, important with a lot of participants and the appearance of the brand logo on various things used in the
event.

4. The comparison of athletes / coaches and audiences opinions about the operating model of the fifth Thai Cup
sport tournament by various aspects. They were significantly different at level .05 which was place, equipment and

facilities aspect.





