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Abstract l 7 2 3 5 6

The Community Product Standard Project has been initiated to promote and
support the community products so that they are reliable and acceptable among
customers. This will also help to generate works and income for community people,
resulting in strength and sustainable development. The purpose of this study was to
investigate how to apply for a community product standard certificate, benefits of
being granted with the certificate, and needs for government’s or related bodies’

supports. The subjects of the study were 174 groups of people producing rice wine.

Questionnaires were used to collect the data. Frequency, percentage, arithmetic mean,
and standard deviation were used to analyze the data via statistic software.

It was found that most respondents were the owners of the business, who were
granted a community product standard certificate on fruit wine. The status of their

groups were of partnership limited type. Their business age was between 1-5 years

with not more than 10 members. The main purpose of their business was to generate
more income. They worked full time. Their production was made in permanent

buildings with the production area of 50-200 square meters. The total sale was less

than 500 bottles per month. Certificates such as those for distinguished wine of the

province, or five stars OTOP, were granted before applying for a community product
standard certificate. Their target markets were those within the provinces and
vicinities.

With respect to operation preparation, it was found that most production sites
(60%) met the community standard criteria while the rest (40%) needed improvement

on drainage, waste water treatment, ventilation, and water filtration systems. It was
recommended that doors must be kept closed to prevent the area from dust and
smoke. Floor tiles were needed. Unrelated materials must be drawn out. Cleanliness
of containers, equipments, raw materials, production area and storage system was
required. Water tanks were required to store water. A net must be put up to prevent
the area from insects and rats. Garbage must be sorted and got rid of appropriately.
Workers” hands must be washed before working, and hair be covered while working.
The wine must be filtered to make it clearer before filling the bottles. Raw materials
must be well selected before fermentation so that their smell, color, and taste were of
natural one. The products must be stored tightly to prevent them from unwanted
smell. Quality of products must be examined before packaging them. A precise
calculation of fermentation period must be made in order not to allow the bubbles in
the repeated fermentation.
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The benefits gained from being certified with the community product standard
were the addition of the products’ value; the constant smell, color, and taste of the
products; increase of sale volume; each member having more morale and incentives;
better systematic management, and support from government in human resource
development.

Regarding the support from the government and related bodies, the study
revealed that most informants needed the government to make known of the
community product standard among customers. They also wanted a support on new
production technology and standard machines. Long term loans with low interest
were urged. The government or related bodies were asked to educated local people so
that they could help the groups. The sincere government officers were requested.
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