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The objective of this study was to investigate the “Factors Affecting Export Agent’s
Choice of Container Trailer Service in Chiang Mai Province”. The data was collected through
questionnaires answered by 24 export agents who were members of the Northern Region International
.Forwarders Club (NIFC), Chiang Mai Province, using statistical analysis of frequency, percentage
and means.
The study showed that the export agents had registered capital of 6-10 million Baht, over
10 million Baht and under 5 million Baht respectively. The operation period ranged from 2-5 years
followed by over 13 years, 9-12 years, and under 4 years, respectively. The decision-making in
selecting the export agents was left mostly to personnel in the positions of customer service followed
by the executive managers, the managing directors, and the general managers, respectively.
In terms of the mixed marketing factors, the questionnaire respondents gave importance
based on high average downwards starting from factors related to the service process, personnel,
product and service, price, environment, and organization, respectively. In addition, the three most
significant sub-factors of each of these factors could be defined respectively as follows. For service

process, the sub-factors were service efficiency, and adequate numbers of trailers, the condition of the

trailers, and the experience in transporting the containers. The personnel sub-factors were
responsibility and reliability of the driver, proficiency of the trailer driver, and efficiency of the
service personnel. For product and service, the sub-factors were service efficiency and the appropriate
number of trailers, the trailers’ condition, and proficiency in transporting the containers. For pricing
factors, the sub-factors were the service fee per trip, special promotion such as discount when
contracts were made or violated as well as credit provisions. Sub-factors for environmental factors
were rising oil prices affecting the transport cost, economic conditions as well as the export agents’
demand for export, respectively. The three sub-factors for organizational factors were speedily
granting approval (in selecting the trailer), transport budget and company’s policy respectively.

The issues that influenced the decision of the respondents according to the average were
price, product, and service, environment and personal factors. The top three sub-factors that affected
the decision in pricing were shortage of trailers, high service fee, and the lack of special promotions
or discounts, respectively. For products and service, the sub-factors involved old and run down
trailers, shortage of trailers, and the service efficiency of the transport company respectively. For
environmental factors, the sub-factors were the economic change causing the company to adjust their
expenditure plan, oil price changes, and the change in the money exchange rate affecting the export.
The sub-factors for personal factors were the lack of proficiency and responsibility of the driver, the
lack of human relations among the customer service personnel, and the lack of experience of the

service personnel, respectively.





