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ABSTRACT TE145211

The objectives of this study were to determine the factors that affect the choice of the
leasing companies’ services and to state the problems which found when using the service from
the leasing companies in Mueang District, Chiang Mai Province. This study was aimed to benefit
the leasing companics and other financial institutions as it can be used as a guideline to improve
their operating performance and service. The data used in this study were collected from the
questionnaires of 200 customers who were using the service from a leasing company or
a financial institution in Mucang District, Chiang Mai Province. Logit model was use for analysis.

According to the study, most customers 67.38% who use the service from the leasing
companies were male. 73.76% of them were in the age of 20-40 and 63.83% were married.
80.85% had their highest education below the bachelor’s degree. 62.41% were living in the city.
76.60% of thosc customers had fixed income from their careers, however, 78.72% carned less
than 10,000 Baht per month. Moreover, it was found that the major reason for using the leasing
service was to buy vehicles such as motorcycles, pickup trucks, and personal cars. Only 14.19%
of the customers chose cash credit.

An analysis on the factors that affect the choice of the leasing companies’ services in
Muecang District, Chiang Mai province using the logit model, showed indicated that the factors
that effected opportunities for customers’ selection are an casy approval of a credit from the
leasing companies, customers with an income less than 10,000 Baht/month, a low interest rate,
a quick consideration and result given by the leasing companies, a lot of branches per each
leasing company in the same area, customers who used to use the service of the other leasing
companies, and an interesting contract terms. However, two factors of a good service from the
company staff and easily accessible location did not affect consumers’ choice to select the service
from the leasing company.

Problems found when using the service from the leasing companies, are the problem of
small amount of credit and the reliability of the leasing companies in making contract in which
the customers were concerned about being defrauded. Furthermore, there were also other
problems, for instance, too soon demanding for payment of a debt and seizure of property by the

leasing companies, and the stability of the leasing companies.





