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ABSTRACT

1€ 141176

This study aims to investigate factors that affect the acceptance and satisfaction level
of customers concerning Internet Banking system of the Thai Farmers Bank (Public Co. Ltd.)
in Mucang District, Chiang Mai Province. It covers 184 randomed samples which include 84
Internet Banking service users  and 100 non-users of this service.  The analysis is based O{n
descriptive statistics.

The findings indicated the majority of the samples were male between 31-40 years old,
bachelor’s degree graduates, private business employces, with average monthly income of
20,001-30,000 baht. Within the group of Internet Banking users, most samples were male,
between 31-40 years old, bachclor’s degree graduates, private business employee, with more than
40,000 baht average income per month. Meanwhile, most samples in the group of non-users of
internet Banking were female, between 31-40 years old, bachelor's degree graduates, also private

business employees, with income lower than 10,000 baht per month.

Most Internct Banking services users were introduced to this service of the Thai
Farmers Bank through the Bank’s information scrvice, and cxpernimented the use themsclves at
the first time.

The results from the study also found the main factors that affected acceptance and the
decision 1o usc Internet Banking services to be convenience, high speed, the case to check
financial rccords, and 24 hours service without closing. Users were highly satisficd with the
scrvices of money transfer between accounts, making payments, statement and account checking
from 6.00 am. - 10.00 pm. cveryday. Major problems of Intemet Banking users were the time
consuming information transfer in Internet and the safety of data that are sent through Internet.

The non-users of Internct Banking scrvices were of the opinion that bank should have
these services to create the image for the banks. In addition, they were interested to use the
services if the bank  introduce to them the detailed method and procedures and if the clear and

relevant laws exist to assure the absence of problems in making business transaction through

Internct Banking as the banks have advertised.





