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ABSTRACT TE 134657

The objectives of this independent study were to study the factors influencing the selection of Thai
Farmers Bank Public Company Limited’s (TFB) in business credit services and the problems of the key
customers in northern region.

The pepuiation of this research were 80 customers from 14 provinces in the northern region of
Thailand. The questionnaires were used to collect data. The data were analyzed by using descriptive
statistics such as percentage, frequency and mean.

The study showed that the majority of the target group were the construction company, most of
them had more than 21 years of experience, registered as a company, and no joint — venture with
foreigners. In addition, this group had income range from 100 to 200 million baht, also used Overdraft
type (O/D) of credit service more than other types.

Factors influencing the selection of Thai Farmers Bank Public Company Limited’s in business
credit services compose of service marketing mix factors and other factors, the results from this study
showed that most of the customers gave the first priority to each factor as following :

The product factors was credit limit offered from bank. The price factors was the interest rate of
MLR. The place factors was the worldwide networks of the bank. The promotion factors was the bank had
fully and completely information. The personnel factors were the consistency and accuracy of the
Corporate Client Relationship Department staff, and also the way to response and speed in problems
solving of branch staff . The process factors was the speed of services.

For the other factors was the stability of the bank.

The problem that most of the target group found in the first rank was TFB had interest rate higher

than other banks.





