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This study had the objective to examine the determining factors for the use of shipping
service in Baan Tawai Chiang Mai Province. Information and data were collected from 50
samples identified by accidentally sampling method as shipping service users, using questionnaire
interview. The analysis was based on the results of descriptive statistics including frequency,
percentage, arithmetic mean and Chi-square test for relationship among factors at 0.05
statistically significant level.

The findings found that the majority of consumers under the study could be described as
male (88%), agéd 26-35 (76%), businessman (94%), having used shipping service (94%), Europe
destination (66%), having used shipping service for 1-5 years (72%), using the service 2-6 time
per year(82%), using sea freight (83%) using term of cost and freight (84%) and using 20°FT
container (41.2%).

The influential factors determining the customer’s choice for using shipping service in
Baan Tawai Chiang Mai Province was found to be the product and service as rapidity in

transportation including other services. Followed by the price factor, the price is cheaper that gets

customer’s intereéted response from users. Finally, the promotion factor that is most responded is
car service.

The external factors that effect the customer’s choice for purchasing goods in Baan
Tawai Chiang Mai province are festival and season, the rate of money exchange, world’s
‘economic crisis, customer’s politics and Thai politics.

The test of relationship between determining factors for choosing the use of shipping
service in Baan Tawai Chiang Mai province and personal factors revealed that the factor
influenced in choosing shipping service associated with the destination and the duration having
used in shippin@service, all at 0.05 level of statistical significance.

The problem and obstacle with using shipping service in Baan Tawai Chiang Mai
province were; first low standard and bad quality packing, which the most important one, then the
misunderstanding in communication because of the insufficient language skills of both customer
and service. Moreover, money refunding that was complicated and overdue. Eventually, the

goods was broken during the transportation that decreasedbthe price and could not be sold or used.





