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The purpose of this study is to study effective factors to select security guard
companies, regarding service marketing mix theory, organization behavior, criminal defence, and
privacy criminal defense. The study areas are the security guard companies in Krantumban
District of Samut Sakhon Province. Questionnaires were used for collection data from 100
employee samples of enterprise entrepreneur. This study found that most of respondents are male
54.0% and married, aged 30-39 with bachelor degree, 25.0% are executive directors of
companies, 33.0% are work experience more than 5-10 years, 38.0% had stockholder’s equity
between 1-10 million Baht, 37.0% had 50 employees, 22.0% had total assets 10 million Baht,
77.0% had 1-5 security guards and 44.0% paid 8,000-9,000 Baht per month.

The results found that service marketing mix affected the respondents to select
the security companies in high level. The high effective factor were personal factor such as
credibility, politeness of service, carefulness, and process factor, such as in time problem solving,
rapidity of contact and providing of security guards.

According to quality service on personal factor, process factor and physical

factor, it is unnecessary to promote with the advertisement and gifts.





