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The purpose of this study was to investigate the factors affecting the selection of
international schools of »narenis in Chiang Mai Province.

A sample of 244 parents was selected from 5 international schools in Chiang Mai
Province, and questionnaires were used for data collection. The collected data were analyzed by
using the statistics: {requency, percentage and mean.

The finding ind cated that the services marketuing mix factors affecting the respondents in
the level of high importence were people, process, product and physical evidence. However, the
respondents gave a rating of moderate importance 1o place, price and promotion.

The external factors that the respondents gave a rating of high importance were

technology and economics, while a level of moderate importance was given to politics and culture.





