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ABSTRACT

TE 158136

The objective of this independent study was to study the influenced factors, which
affected Rajabhat Institute Lampang Studenis’ decision fo sclect monthly rental dormitory. The
data was collected from questionnaires distributed to a specific group of 250 students which
studying and renting monthly dormitory. The data were analvzed by using statistical analysis such
as frequency, percentages and mean.

It was found from this study that the majority of Rajabhat Institute Lampang Students
who renting dormitory werc female of 21-25 years old. They were 3 years student and had
income 3,000-5,000 baht per month. Most student used motorcycle and rented dormitory with
their friend.

It was found that the mixed marketing service factors which affected the studeat’s
preference at a high level were price, place, people and physical evidence respectively. The
majority factors of price were clearly water-electric rate , appropriated rent room rate, telling for
rent room rate before payment, advance payment and good system for service keeping method.
For place , The majority factors of place were near school , the safcty and convenient parking,

convenicnt ways, good environment, near the market or department and near a community. Next
- I

the majority  factors of people were the trusting , good service and good rclationship of

residence owner . Last high level was physical evidence, the majority factors were the beautiful

design of residence structure, interior design , residence cleaning, room ventilation, residence

condition, appropriatc arca sctting and beautiful decorative arca.

The mixed marketing service factors which affected at a medium level were product,

service process and promotion respectively. For the majority factors of product were the beautiful

cleanly room, uscful room area, fully fumniture in rent room, quality of furniture and safety

system. Next the service process, the majority factors were good administrative system, quickly

service sysiem. clean up cveryday/every week. safety service system and information system for

renter. Last the promotion which tiic majority factors were informaticn from used renter.

The problem that influenced the student’s decision with the high average of the important
was unclcan room and out of repair. The student’s wanted which were rfactor affecting their
decision were washroom with modern-style toilet, twin bed and phone with line service in cach

room. The furniture in the rental room should have bed. wardrobe and office dcsk. The clectronics
that they wanted in the room should have tclevision, rofrigerator and fan. Most students want
restaurant and grocery in the dormitory arca. They preferred the rent in range of 1,000-1,500 baht

per month and wanted to pay for the rent once a month. Morcover they wanted water and electric

bill format from digital meter.





