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ABSTRACT
TE141058

The independent study on Factors Affecting the Selection of a Car Rental Firm in the
Long Term Basis of the Companies in Northern Region Industrial Estate, Changwat Lamphun, is
aimed at the analysis of essential factors which affect the selection of a car rental firm in the long
term basis of companies located in the Northern Region Industrial Estate, Changwat Lamphun.

Data collection was performed by sending questionnaires to management staff or
representatives of 65 companies in the Northern Region Industrial Estate, Changwat Lamphun.

Of the sixty-five companies, twenty usc long-term car rental service and forty-five do not. A
descriptive statistics data analysis consisting of frequency, percentage and average presented in
form of tables has shown the following results:

The decision to use long-term car rental service of companies in the Northern Region
Industrial Estate, Changwat Lamphun, are made by the managing director with the reasons being
that it is the companies’ policy and that they will not have to provide maintenance to the cars.
Most of the companies have been using such service for 1-2 years with 1-2 rental cars at 20,001-
25,000 bath ecach per month. The companies learned of the details regarding rental service from
other companies in the industrial estate which have used such service in the past. Markc(ing Mix
affecting the selection of a car rental company in the long term basis are: Highly influentiai
factors: price {average = 4.30), location and distribution channels (average = 4.23), personnel
(average = 4.02), physical characteristics (average = 3.98), service process (average = 3.85) and
sales promotion (average = 3.58); Moderately influential factor. product (average = 3.01).

77.8% of companies in the Northern Region Industrial Estate, Changwat Lamphun,
which do not use long-term car rental service are aware of such service from brochures of the car
rental companies. They do not use such service because they have sufficient cars, do not have the
policy to rent car in a long term basis and are not certain that car rental will be cost-efficient.
Marketing Mix affecting the selection of a car rental company in the long term basis are: Highly
influential factors: personnel (average = 3.89), location and distribution channels (average =
3.86), pricc (average = 3.82), physical characteristics (average = 3.61) and service process
(average = 3.60); Moderately influential factors: sales promotion (average = 3.45) and product

(average = 3.11).





