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The objective of this independent study was to study factors influencing sawmills and

wood products entrepreneurs towards selection of waste material collectors in the central
Thailand. The samples group were 100 sawmills and wood products entrepreneurs in the central
Thailand, which were collected through questionnaires and analyzed by descriptive statistics

such as frequency, percentage and arithmetic mean.

The results were as found that respondent’s collection behavior almost hired the waste
material collectors in the routine. Most of them only made one contact with the waste material
collector. And they almost known the collectors from person, who are in the same business
group, recommended. The most of factor influencing entrepreneurs towards selection of waste
material collectors was the service rapidly from collectors. The respondents almost set the

collected date and time as follow their planning policy and in only evening.

Marketing mix factors affected sawmills and wood products entrepreneurs overall
selection decision towards waste material collectors in the Central Thailand at high level which
are ranked as product factors, price factors, place factors and promotion factors respectively.

Each of sub-factor that had mean in the highest score was collection rapidly and on time for

product factors, price setting which is related with the truck size for price factors,
communication by telephone conveniently for place factors and bureaucracy document finding

to extend the life-time of factory for promotion factors.

Meanwhile, the respondents paid attention at low level for the problems that are found
from the waste material collectors. The most important of sub-problem factor among the

respondent was non responsibility from collectors when it has any damaging situation in the

factory.





