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The objective of this independent study was to examine factors affecting frozen seafood
exporters towards selecting shipping companies transporting to the Port of Los Angeles, USA. The
service marketing mix factors were used to the study. The data was collected by the
questionnaire which distributed to frozen seafood export officers 110 companies and analyzed
by descriptive statistics such as frequency, percentage, means and ranking by Likert Scale.

It was found from the study that the service marketing mix factors affecting to select
shipping companies, the respondents overall placed the factors at a high significant level. The
first three factors were services procedures factor, marketing promotion factor and distribution
factor, while the first sub factors of those were fast customer services, credit term for freight
charges and ability to contract through telephone and fax, respectively.

The problems in terms of the service marketing mix factors were found that the
respondents overall placed the problems at a high significant level. The first three problem
factors were distribution factor, marketing promotion factor and people factor, while the first
sub factors of those were inconvenience to contact, no advertising and public relation on printed

matter media and unskill staff for a response and problem solving, respectively.





