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ABSTRACT
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The objectives of this study are in order to determine consumers consumption behavior in Prachinburi
Province, including to identify proper texture characteristics, shelf life and packaging for improving and
developing Krayasart. .

This study used primary data and secondary data which obtained from interviewing 400 samples of
people who consume Krayasart in Prachinburi Province during July to November, 2004. It is analysed by
descriptive method and quantitative method which are percentage, arithmetic mean and standard deviation at
the significant level of 0.05.

The result of this study reveals that most of consumers are female, age between 46-55 years old,
bachelor degree, government officials or state enterprise employee which have average income less than 5,000
baht/month. Consumption behavior of samples are the most of consumers satisfy taste of Krayasart, its texture
was just right crisp. The frequency of having Krayasart is twice to three times a year within the evening. The
main consumers buying attention is to have Krayasart by themselves. Most of Krayasart produced in
Prachinburi Province is purchased from general grocery. Its price is around 11-20 baht/pack. The important
marketing factors affect consumer’s consumption are products, price, place/distribution and promotion which
indicated that Krayasart should be labeled manufacturing date and expired date, certainly price including to be
presented in local culture market to promote Krayasart as a local food products in Prachinburi Province

The consumers also suggest that Krayésart should have shelf life more than 4 weeks. Packaging
should be plastic with heat seal and content should to be % kilogram each. The consumers tend to purchase
Krayasart as a gift and should be sold all the year. The value of this study could be used for improving and

developing in product strategies of Krayasart that could be related with consumer behavior.





