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The propose of this independent study was to study factors affecting customer decision in
choosing personal loans from the Bank Thai PCL in Bangkok metropolitan and vicinity. The data
of this research were collected from 400 customers who used personal loans from the Bank Thai
PCL in Bangkok metropolitan and vicinity using purposive sampling method. Data collection was
done through the use of questionnaires. The data were analyzed by using descriptive statistics
such as percentage, frequency and mean.

The study showed that most of the respondents were male, age between 35-44 years old,
married/stay together, with bachelor degree, worked as employees in the private companies and
average monthly income was approximately 11,800-17,099 Baht. The most selected personal
loans campaign from the Bank Thai PCL was personal cash extra long, because it did not require
the property as the collected and get most of satisfaction at high level. Meanwhile, most of the
respondents used to use the personal loans with other financial institution, because of the same
reason.

The marketing mix factors affecting customer decision in choosing personal loans were
rate at high level. The first priority of factors were people factor affecting customer decision in
choosing personal loans. The consider in detail of each factor which included dividing factor
such as;

Factor of product that doesn’t require person or property guarantee. Factor of price that
is effective rate. Factor of place or channel of distribution that the customers can receive loan by
pass in bank account or other bank account that customers want. Factor of marketing promotion
that the customers can raise loan to pay at first loan. Factor of office services that the officials
have nice in human relations and bank office’s manners. Factor of steps of service that is easy to

apply and not complicated document. Factor of Creation and presentation of physical in fame of

bank.





