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The purpose of this independent study was to study which factors can have affected
to the decision of using the services of people bank project in Rat Burana District, Bangkok
Metropolitan. The sample consisted of 360 applicants who already received theii loan, selected by
methods of purposive and convenience sampling. The instrument used for collecting data was by
questionnaires. The statistical analysis of data was based on frequency, percentage and mean. The
results of this study revealed that:

From the independent study had found that most of the respondents were female,
aged between 30-39, junior high school for the average education. They conducted their own
retail sale business, and had 5,001-10,000 bzht for their average monthly salary.

Furthermore, the respondents had been members of this project more than 24 months.
The vaiue of each loan approved was about 10,001-15,000 baht for expansion of there businesses
and also for their current working capital.

All main factors that had affected the decision to use people bank project were at
“moderate” level. The factors could be ranking in terms of important level as: price factor, people
factor, service processing factor, product factor, other factor, physical evidence factor, promotion
factor and place factor respectively.

Each marketing mix factors could be categorized into sub-factor and analyzed the
affecting factors according to the important level. Results were as follows:

For product sub-factor, the appropriate loan term was the highest score. For price
sub-factor, the one-percent loan rate was the highest average scores. For place sub-factor, the
convenient location for customer was the highest. Regarding promotion sub-factor, television-ad.
and brochure were the highest average scores. For people sub-factor, the friendliness and service
mind were the highest. For physical evidence sub-factor, the highest average scores were modern:
materials used in the office. For process and other factor sub-factor, the simplicity of loan
application and insufficient working capital of respondents.

The problems found and affected project selection were scored at “moderate” level
and could be ordering according to the important lcvel as: service processing problem, people
problem, product problem, physical evidence problem, place problem, promotion problem and
price problem.

Also, cach problem could be categorized into sub-problems and analyzed the level of
impostant for each sub-problem. The sub-problem that attained the highest score for product,
price, place, promotion, people, physical evidence and processes were as follow: The less credit
linc value of eacih loan approval, the high interest rate of peralty, the inadequacy of service area
for an outside office operation which rclated to he primary banking services, the lack of using
mass media to promote the proiect such as television, cut-out plate or even brochure, the
retardation of services, the insufficiency of service counters, the leag processing time for loan

approval.





