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Abstract
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The objective of this independent study was to study the factors affecting domestic
tourists decision in services selection of hotel on Cha - am beach, Phetchaburi province. The data
was conducted by questionnaires to collect from 400 domestic tourists. The samples were
collected by quota sampling and analyzed by descriptive statistics such as frequency, percentage,
mean and standard deviation.

The study was found that the marketing mix factors affected domestic tourists overall
decision in services selection of hotel on Cha - am Beach, Phetchaburi province at high level.
The factors at high level were people, price, physical evidence, process and place. However,
product and promotion factors affected the decision in services selection of hotel at medium level.

Product factors affecting overall decision was at medium level such as the decorations,
being well-known, having a swimming pool, a fitness room, spa service, and the internet service.
However, the cleanliness of the room and the appliance in the room affected the decision at high

level.

Price factors affecting overall decision was at high level such as the fair price compared
with the service, the rental rate which was lower, the discount when stayed many days, the
discount when stayed on weekdays and the price of meals in the hotel.

Place factors affecting overall decision was at high level such as the convenience to reach,
the ability to view the seashore, the location and the car park. However, the quick communication
by the telephone and the internet affected the decision at medium level.

Promotion factors affecting overall decision was at medium level such as establishing
the booth in the TAT event, giving the hotel information continuously, the advertising on printed
media, bill boards, the internet, the sales persons who offer the hotel rooms by telephones and the
sales person who offer the room to the tourists directly. However, the discount on the next stay
affected the decision at high level.

People factors affecting overall decision was at high level such as the presence of the
security guards all of 24 hours, the carefulness, the quick response, the human relations,
personality, the well-dressing of the staffs and having enough staffs to service.

Physical evidence factors affecting overall decision was at high level such as the air
venting system, the hotel atmosphere and the layout of the hotel. However, the remarkable of the
hotel’s name sign affected the decision at medium level.

Process factors affecting overall decision was at high level such as the quick response of

the service, the reservation of the rooms and the check-in and check-out services.





