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The objective of this independent study was to study factors affecting clients decisions
towards selecting SME credit service at the Bank of Ayudhaya PLC branches in Samut Sakhon
Province. The data was collected from questionnaires distributed to 385 samples. Then, the data
was analyzed in terms of descriptive statistics: frequency, percentage, and mean.

The stuxdy found that the respondents preferred short- term loans to long~tern loans. For
the short-term loans, they used overdraft scheme the most (67%), followed by promissory notes
(23%), and letter of guarantee (19%) respectively. Long-term loans (more than 1 year) were used
by 56% of the respondents. For marketing mix factors affecting clients decisions towards
selecting SME credit service at the Bank of Ayudhaya PLC branches in Samut Sakhon Province,
the most important factor was personnel. Service process was considered as the second priority
while product was the least significant factor. When considering the sub-factor of each factor, it
was found that the sub-factor of price .affecting clients decisions at the highest level was the
interest rate which was not higher than other banks. The second priority was location of bank that
must be nearby and convenient for access (distribution factor). The least important factor
affecting clients decision was internet banking. Other factors affecting clients decision at the
significant level were interpersonal relationships and internal organization factor. The sub-factor
of interpersonal relationships was the relationship among people in the firms who has approval
authority for selecting SME loans. The sub-factor of organizational factors was precise objectives
and policies of the firms. Promotion and service process were problems that affected the
respondents in selecting SME credit service at the Bank of Ayudhaya PLC branches in Samut

Sakhon Province more than other marketing mix factors,





