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The purpose of this study was to survey the factors that effect the decision making for

ABSTRACT

using international trade service from commercial bank of Import and Export Firms in Industrial
Estate in Samut Sakhon Province.

Populations in this study were import-export Companies in Samut Sakhorn province.
Questionnaired were used to collect data. The data was analyzed by descriptive statistics and
presented in the form of percentage, frequency and means. The results from this study were as
follows:

Type of business : It was found that mainly of business were food businesses, registration
as limited company, running bussiness for 11-15 years, annual sales from Revenue Department
was less than 100 million Baht, their counter trade was in Asia.

The marketing mix and people process and image factors that effect in choosing
international trade service were as follows

Product factors : The customers paid attentions to standard and consistency of service as
the first priority.

Price factors : The customers paid attentions to interest rate as the first priority.

Place factors : The customers paid attentions to location of the bank was close and
convenience to go to as the first priority.

Promotion factors : The customers paid attentions to completed and updated information
as the first priority.

People factors : The customers paid attentions to bank employees should be consulted
and gave a good recommendation at the first priority.

Process factors : The customers paid attentions to fast service as the first priority.

Image factors : The customers paid attentions to credit of bank as the first priority.

The problem in using international trade service it was found that the customers paid

attention in frequency of errors first.



