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Abstract

The purpose of this survey research is to determine the level of importance of factors affecting
intention to use the site to buy One Tambon One Product, starting from the study of factors that
affect intention to use the site to buy One Tambon One Product were collected from the research
literature, which conclude in the form of models. The developed Model consists of 3 factors as
follows: Information Quality, System Quality and Service Quality, as well as a group of subfactors.
The questionnaire was tested to determine its reliability before using in the experiment, which result
shows the score to be more than 0.7. The questionnaire was then distributed to a sample group of
400 people. The results from the data analysis showed that the factors affecting the consumers’
intention to buy One Tambon One Product via website that have medium priority were Timeliness
and Functionality. The factors that were considered very important by the consumers were
Accuracy, Relevance, Understandability, Completeness, Attractive price, Reliability, User -
friendliness, Usefulness, Physical Evidence, Promotion for Consumer andOther Channels of

Communication.





