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The aim of this study is to analyze the factors affecting the decision made by
Matthayom 6 students in Mueang District, Chiang Mai Province, to choose the Combined
Bilingual Program Bachelor and Master’s of Economics, as offered by the Faculty of Economics,
Chiang Mai University. The analysis includes an examination of general and individual
information, and marketing mix factors. The research used interviews and questionnaires given to
400 random sample students from four schools, including Wattanothaipayap Chiangmai School,
Chiang Mai University Demonstration School, Montfort College and Varee International School.
The data was then analyzed with a Logit Model and using a Limpdep program.

The study of general and individual information showed that factors affecting the
decision to choose this educational program, using the Logit Model, resulted in a Log likelihood
function of -234.3407, a restricted log likelihood of -277.1339, a McFadden Psudo R’ equal to
0.1544, a Chi squared of 85.5862 and an Accuracy of Prediction of 71.25%. The five variables
which had a significant economic impact include: the careers of the sample students’ parents,
studying the arts or math, the sample students’ studying at a public school, and the parents’
average monthly income, which is between 40,000 to 60,000 Baht per month,

The study of 4P (marketing mix) shows that most sample students’ want to gain a
master’s degree, with an expectation of a highér salary after graduation. Their language skills are
equivalent to TOEIC 600 and they are satisfied with the Program’s study duration of five years
and the fees for the whole program. They are interested in the overall reputation and quality of the
university and they prefer reading SET/TSI books the most.





