3

224573

Y Y a LA R v Aa [ v a A
msduahuuudasel egilssasaivenuiiledeniinademsdaduluien
= a L] d' s 3 d' vy LY t d' 9) A
vidminierveninveunsis Inelungunnumiuns nquaredreildlunisdinu fe
] v 3 1 ]
invieufiorrm Inviliogaeua 18 Vau T lungummuniuas $1uau 400 518 1n5esilon 141y
g 9 A S ¢y Y] & o 9
MsudayaRvUUUTUNIN 400 518 NMTANTIZHTBYalY msuanussnNnud Swudewas
ANRDY
£ b4 3 ¥ v o = ]
Nam3AnyIToyavesdnsunuuae U NI InIunAn Y ¥907y 26-
=y -~ = = = Y o 3 = t -~
351 JainsAnulSagaT aownmlaa odwninauuSinensu seldndsdeidou
10,001-20,000 110 tAunvieunefuuTEMinne lugduuusaTusunsuvieuneaes
Vlslu 1] ] = a ¢ o A o Vg ¥ A a o o A A A o
ATUYIEIIMINBNNEINN Buwesile FangelalilFuTmsuSEminnelneiisima

v ) 14 ,
Wzay  anvdlumseunanesinedilag 1-2 ase szezna lumsdunia liveunes 12

b @ =

T APYUZMSIINNIINBUNEINUNFUINDY F297aIMFOVAUN DU IUNYARARD
] v } 4 ’
naelu mldnadumaneuneilasmasluudazasi 2,001-4,000 U FBUNBUNY?

A vy a4 Aa & v a a A o A a o
mamus llﬂﬁq“ﬂqn’lﬂ')ﬂuﬂ“‘lﬂﬂa“ﬁa@ﬂamfﬂﬂ’)ﬁ351"]“ﬂ AOTUNFOUNNLUTUAD TOTN

U o

flasodulszaumemsaarausnisilinanemsaadula@enustminien

L o

vouinreunsrrianelungunnuniuas wuddasuuuuaeuoildanudidgdunn

4

[ 4

fedvluszdvinn TaeGosdduanudidy 1aun Jededmminaudliuios Jedodu

- Y a [.%3 o Y = [ (Y] ]
aszuaumIiuIms  dededwdrsasmenenin Tesedundnsust Jeseduses

memssmie Pededumsduasunisaata uaz Jasedrusim Tﬂuﬂﬁaﬁ'mwﬁmmg’{
usas Wanudidgilinumdsgegaludiu  Ssonded Tuyveduwus Jesedu
- Y a ¥ o w sty = 14 Y a - ]

aszwIuMI MYIMs anudaghlaundegegaludn nsiiuSmsiinssdenat uazms

4

o o 3 o Y o o day = -
2IUIWANUATAIN i‘]wumuanymzmomﬂmwiﬁmmmﬂq}muﬂma&qqqﬂiumuu

¥
o

YssEMALaEANNAIBNNvemaieuied  fisdundasuatldanudifeniiaune

= 9 [ [ 1 o ] o o

gegaludmuimsquasesanutaeads  Tededugesnenissmireldanudigidl

aundogegaludndinnuazanlumsitums fhdsdumsdaaSumsaamalinnudis
=t

u
2
s o da 4

Ha = b 4 o o w 9 bl - 1
Vluﬂ'l!ﬂﬁUfIQfIﬂiuﬂTUﬂ'ﬁﬁﬂi'lﬂ'l!!Wﬂmﬂ'Vl')i me‘ﬂ%%ﬂﬂ']u51ﬂ11ﬁﬂ31na1ﬂﬂlﬂ1|ﬂ'llﬂﬂ

o

[=]

gegaludumusmsiuied



224573

The purpose of this study was to study about factors affecting Thai tourists
towards selection of tour operators in Bangkok. The sample group consisted of 400 people in
‘Bangkok who planned to travel domestically. Data collection was achieved through the use of
questionnaires. Data analysis was distributed by using Frequency, percentage and mean. The
results of this study were as follows.

The majority of the group samples were female in the ages between 26-35 years
old with Bachelor's Degree, single, work with private companies. The average revenue per month
10,001-20,000 baht, travel with tour companies in the form of tourism programs. Receiving
information from the Internet. The price is motivated to use its travel services. Frequency of
travel 1-2 times per year, in travel time 1-2 days, travel with friends groups. Like time travel
holidays contact several days. Travel costs average is 2,001-4,000 baht, Northern footloose , the
popular tourist attraction is natural, places like camp is resort.

The marketing mix factors that affected the decisions of Thai tourists towards
selection of tour operators in Bangkok had average at the high level were personal factors,
process factors, physical factors, product factors, place factors, promotion factors and price
factors in orderly. The first factors of each marketing were as following; personal factors was
human courtesy, process factors was service punctually and facilitation, physical factors was
atmosphere and beauty of attraction, product factors was security protection services, place
factors was convenience of travel, promotion factors was price reduction in package tour and

price factors was service charge for the tour.





