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Abstract
TE 154234

The purpose of this study was to investigate the factors affecting the decision making,
the problems and obstacles of tourists in purchasing processed seafood in Samutsakhon Province.

A questionnaire was distributed to 300 subjects visiting Samutsakhon. The collected
data was analyzed with descriptive statistics including frequency, percentage and means.

The results of this study were found that there were more female subjects than male.
Most were single, aged 31-40, with a bacheler’s degree. Most worked as private company
employees with an average salary of more than 25,000 baht and resided in Bangkok and suburban
areas.

Based on the means of the rating scales from most important to least important, it was
found that the four combined marketing factors that influenced the purchasing decision were as
follows: product, price, place and promotion respectively. The sub-factors that were rated the
highest in each of these factors were the cleanliness of product, the price suitability in relation to
product quality, the safe and convenient transportation, and the product promotion brochure.

The factors rated the most problematic respectively were price, product and place . The
factor rated the least problematic was promotion. The sub-factors rated the highest included the
instability of product quality, the unrcasonably high price, the improper maintenance and
preservation of fresh products, and the unavailability of document about suggestion, selection and
preservation of products respectively.

It was found that the obstacle tourists rated highest in decision making was their

concern about the toxic and chemical contamination of products.





