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The purpose of this independent study aimed to study the factors affecting Thai tourists
decision on the purchase of jewelry in Mueang District, Kanchanaburi Province. The samples
were 200 Thai tourists who visited jewelry shop in Mueang District, Kanchanaburi Province. The
instrument used for collecting data was structured questionnaire. The collected data were
analyzed by descriptive statistics using frequency, percentage and mean.

The results showed that most respondents were female, aged between 31-40 years old,
married and most held bachelor degrees. Most respondents were merchants and owners of the
firms and had salary between 10,001 — 20,000 baht per month.

The factors affecting the respondents’ decision on the purchase of jewelry were their
price and quality respectively. Regarding the purchasing behavior of the tourists, it was found that
most respondents purchased rings. They used gold as the body of the ornament and used diamond
as the jewelry. The average amount that they used to purchase the jewelry each trip was less than
5,000 baht. Reason of purchasing was to use it themselves. Frequency of purchasing was
uncertain or unsetable. The persons influenced in purchasing decision were friends. The Most
important information source was that they were told by others. Most of them purchased the
jewelry from general' jewelry stores.

Regarding the factors affecting the tourists’ decision, the product factor had overall
importance at the high level. The sub-factors were the quality of the products and the reputation
and reliability of the store. The price factor had overall importance at the high level. The sub-
factors were the suitability of the products’ price and negotiable price. The place factor had
overall importance at the high level. The sub-factors were the convenience of the sales place and
interesting exhibition. The promotion factor had overall importance at the high level. The sub-
factors were that the salespersons had knowledge about the jewelry and interested in buyers while
purchasing.

Regarding the problems affecting the tourists’ decision, the problem about product
factor had affected at the high level. The sub-factors were poor quality and unfineness of the
products. The problem about price factor had affected at the high level. The sub-factors were the
unsuitability of the price and lack of price’s tag. The problem about place factor had affected at
the high level. The sub-factors were the lack of car park and sales places were not convenient.
The problem about promotion factor had affected at the high level. The sub-factors were that the

salespersons did not have knowledge about the jewelry and were not attentive to customers.





