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ABSTRACT

TE 158139

The purpose of this independent study was to study the factors affecting consumers
buying decision of motorcycles in Bangkok. The method of cata :olletion was by using the
questionaires. Therc were 300 1espondents who had planned to buy the motorcycles with in
3 years. Collectcd data were analyzed by descriptive statistics and presented in the form of
frequency table, percentage and mean value.

The results of the study showed that most of the respondents were male, ageing
between 26-30 years old. Their education were lower than high school. They were mostly the
private company employees with income between 50,001-10,000 Baht per month,

Most of the respondents preferred the engine size of 101-125 cc. at the price
between 30,001-40,000 Baht, with 10 % down payment and 24 months installment plan, while
Honda and Yamaha brand were the most popular brands.

For the marketing mix factors which affected the consumer decision of motorcycle
in Bangkok, the respondents scored at the high level of importance, which arranged from highest

score to the lowest as follows: place, product, price, and promotion, respectively.

Place factor was scored at a high level of importance, while the sub-factors which
arranged from the high level were the credibility of service center, service quality and the

credibility of dealer.

Product factor was scored at a high level of importance, while the sub-factors
which arranged from the highcst level were the gasoline saving and solid safety of driving.
Price factor was scored at a high level of importance, while the sub-factors which

arranged from the high level were the motorcycle price , secondhand price, maintenance and

sparepart cost.

Promotion factor was scored at a high level of importance, while the sub-factors
which arranged trom (he high level were a cash discount, appropriated trading price and good

advice of seliing officers.



