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The objective of this independent study was to study factors affecting buying decision of
single house of 3-5 million baht in Bangkok. The samples were 200 customers who were looking
for a single house of 3-5 million baht from housing projects in the areas of Prahonyotin-Ramintra,
Pinklaow-Puttamonton, and the northwestern bank of the Chao Praya River. The data was
analyzed using descriptive statistics namely frequency, percentage and mean.

The results of the study showed that most questionnaire respondents were female, 40-49
years sold, single, with monthly income of 50,001-70,000 baht. The number of their houschold
were 3-4 persons. Most were private company employees.

From the study of factors affecting buying decision, it was found that the respondents
ranked all factors at the high level in the following order: product, price, place, and marketing
promotion. The most important sub-factor in each category was as follows. For product, it was
the quality and standard of the construction. For price, it was reasonable price. For place, it was
convenient location. For marketing promotion, it was gifts during promotion period.

From the study of problems in buying single house of 3-5 million baht, the respondents
ranked all problems at the high level in the following order: product, price, place, and marketing
promotion. The most serious problem in each category was as follows. For product, construction
materials were not up to standard quality. For price, it was not reasonable. For place, the housing
project’s grounds were not clean. For marketing promotion, there was no gifts offered during

new project opening.





