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ABSTRACT
202474

The objective of this independent study was to investigate the Factors Affecting Factories
Buying Deciéion Toward Pressure Sensitive Labels in the Samut Prakarn Industrial Estate. The data
used in this study were collected from the. decision makers in 100 factories in Samut Prakarn
province’s industrial estate via questionnaire. Then, description statistics was used in analyzing the
data using the frequency, percentage and mean.

The study found that most of the respondents were female whose age were 31-40 years old.
Their monthly income were 10,001-20,000 baht and had a work experience in the range at 5-10
years. Most of the factories were the company limited which had the register capital in the range of
5-10 millions baht, They have operated for 5 — 10 years with approximately 50 — 100 employees.

For the purchasing behavior Toward Pressure Sensitive Labels in the SamutPrakarn Industrial
Estate, the study found that Pressure Sensitive Labels was purchased less than 50,000 baht/month for
each order from 2-3 sources. Authorize‘d person or for decision maker was the purchasing manager
and order more than 12 times per year with one month lead time.

Marketing mix factors which affect the buying Pressure Sensitive Labels decision were as
follow : the price factor was ranked at high level (4.14), the product factor was ranked at high level
(4.09),the distribution factor was ranked at high level (4.04,) anhd the promotion factor was ranked at

high level (3.85).

The primary first sub-factor of market?tig mix affect the buying Pressure Sensitive Labels

" decision as follow: the price must be standardized with the product quality, and the informing in case

of price changing. The distribution factor was the on-time delivery and the promotion factor was the
knowledge of sales representative who were able to recommend the products.

Problems of marketing mix factors which affect the buying Pressure Sensitive Labels decision
as follow as :the product factor was ranked at high level (4.42),the price factor was ranked at high
level (4.41), the place factor was ranked at high level (4.06), and the promotion factor was ranked
at high level (4.04) respectively.

The primary first sub-factor of marketing mix affect the buying Pressure Sensitive Labels
decision as follow: the product was the non reliable quality and after sale service following giving
consultant, follow up result and maintain customer satisfaction. The distribution factor was the late of
delivery, delivery not on time, the price factor was the price increasing without prior notice the
promotion factor was the sales representative can not solve problém the problem or provide solution

respectively.





