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ABSTRACT

176242

This study was conducted to (1) identify the factors determining the choice of shop
establishments to use EDC machine serviced by the Ayudhya Bank in Chiang Mai City area ,(2)
to understand the problems and difficulties associated with the use of such EDC Machines
encountered by the shop members which accept credit card payments, and (3) to design marketing
strategies to increase the member of shop members using the bank’s EDC machines in the future.
It covered questionnaire interview of 219 samples, 169 of which being shop members of the
Ayudhya Bank and 50 otherwise. Analyses were based on descriptive statistics and Chi-square
Test was performed on the criteria of 0.05 statistically significant level.

The study results indicated that most business or shop owners were characterized as
female, 31-50 years old, married, bachelor s degree graduate, running a food shop, and earning
about 200,001-500,000 baht per month. The shop members of Ayudhya Bank’s credit card
clearance scheme were found to have the direct relationship between their business type and
monthly income and their income level, which no such relationship existed in the case of shops
which were not shop members of Ayudhya Bank.

Most shop members each had two EDC machines in use to facilitate better customer
services and to have at least a workable one if the other machine became out-of-order. Most
importanily, they wanted to increase their sale volume.

The shop members decided to use EDC machines serviced by the Ayudhya Bank
because of the simple procedure in service delivery, speedy after-sale services, more favorable
discount rate compared to other banks, care to provide service and eagerness to solve problems,
polite and friendly manner of bank workers, and the compact and modern feature of EDC
machine which was also compatible for AMEX and Diners Cards.

Those shops which were not members of Ayudhya Bank s credit card clearance scheme
considered the Bank to charge relatively high discount rate, take long time for credit limit
approval, have slow accounting process, and require high accumulated points to enter prize

drawing.





