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ABSTRACT TE 132636

The main purposc of this independent study was to investigate factors affecting the
valuc added tax entrepreneur’s decision to register as the goods scller for tourists in San Kam-
phaeng district. Information used in this study was collected from interviewing 111 entreprencurs.
Since the dependent variable or the decision was binary, register or not register as the goods seller
for tourists, therefore, the logit model was used in this study covering the following : X,
represented the scores of the understanding of the Revenue Department’s procedure to register as
the goods seller for tourists, X, represented the number of forcign tourists that came and bought
the goods in the store (average per day). X, stood for the scores indicating the understanding in
preparing documents for foreign tourists to get VAT refund, X, stood for the extent of public
sector encouragement for the entrepreneurs to register as the goods scller for tourists, equivalent
o zero if considered by the entreprencur to be a large degree and one otherwise, and X,

represented the education level.

The study found that the scores of the understanding of the Revenue Department’s
procedure to register as the goods seller for tourists (X,), the number of tourists that came and
bought the goods in the store (average per day) (X,). and the scores that show the understanding
in preparing the documents for foreign tourists to get VAT refund, (X)) were statistically
significant. There exists a high probability that the entreprencurs will decide to register as the
goods seller for tourists.

About the educational level (X,), even though this variable had the expected sign and
was associated with the entrepreneurs’ decision to register, it was not statistically significant.
Mecanwhile, the extent of public sector’s encouragement for the variable X, was statistically

nsignificant.





