CHAPTER III
RESEARCH METHODOLOGY

This chapter is provided to describe the detail of research methodology
of the study “Consumption Behavior of Korean Cultural product “Kim-Chi” in

Bangkok”. This study will be carried out through;

1. Study design and conceptual framework

2. Population and sample Size
3. Research instrument

4. Questionnaire testing

5. Data collection

6. Data analysis

1. Study Design and Conceptual Framework

The best approach of this research is “Descriptive Studies” by using
questionnaire as survey study method which collects data within the specified period
and summarizes statically. The research method will be conducted to study the
perception and attitude toward Korean cultural consumption among Thai people. In
study, Kim-chi was used representing the Korean cultural product and to investigate
the dominant factors that have influenced Thai people’s consumption of Kim-chi.
Therefore, this research includes behaviors, causes of consumption, factors
influencing consumption and perception of Kim-chi affecting consumption.

The conceptual framework of this study is focus on Kim-Chi
consumption behavior. This framework will consist of concept of cultural product,
main cause of consumption (to examine Thai consumer behavior influenced by
Korean cultural product or trend of Korean wave), leading to illustrate significant
relationship of consumer behavior and perception of Kim-Chi in Thai samples group.
In addition, the concept of consumerism and factors influencing consumer behavior

could be the model for more understanding in consumer behaviors and could be used
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to concisely analyze the result of behaviors in finally. In order to clarify, I have

explained by diagram in the figure 6.
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2. Population and Sample Size

This study focuses on a group of Thai sample who have ever consumed
Kim-Chi in various place and restaurants. This research is not limited period and
place in eating Kim-Chi. In order to study consumption behavior and examine the
research hypothesis which Thai consumer behaviors influenced by Korean wave or
not, the sample could be both who have been favor of Korean wave and those who
have never interested of it. In the same time, the majority of the sample group is Thai

consumers who live in Bangkok Metropolitan area.

The sample size was calculated based on Yamane T. (1967) formula1

with +5% precision level, 95% confidence level and the population size of 5,702,595

which is a number of Thais living in Bangkok Metropolitan in 20092. The estimated

sample size is from formula as below:

n = N
Formula
1+N (e)?
When n = Number of sampling
N = Number of population
E = ...Error of sampling (5% or 0.05)
Therefore n = 5,702,595

1+5,702,595 (0.05)

n = 399.97

' The formula table is presented in appendix A.
? Department of Local Administration. Statistics of 2009 Bangkok Metropolitan

Population [online]. Bangkok Metropolitan Administration Data Center. Available from:
http://203.155.220.230/stat_search/stat_06/stat06_01.html [May 9, 2010]
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So the sample size in this research is 399.97 people but for
convenience and correctly information, the researcher will collect the sample size as

amount of 400 people.

3. Research Instrument

Questionnaires development with quota sampling method is instrument
for survey study method. In this research, questionnaire is used as an instrument to
gather the primary data from the respondents. The Primary data is gathered by directly
distributing 400 questionnaires to a group of Thai samples who have ever consumed
Kim-Chi and lived in Bangkok Metropolis. The constructing questionnaire is
performed by designing questions to cover all the topics such as problems, objectives,
theoretical framework, and so on. It can be classified in to four main parts to meet
objective of the research. These parts can be categorized as follows.

Part 1: Characteristics of sample groups (age, gender, education,
occupation and monthly income)

Part 2: Perception and attitude affecting Kim-chi consumption
behavior

Part 3: Factors and causes affecting Kim-chi consumption

Part 4: Consumerism of sign toward Kim-chi as Korean cultural
product

In order to achieve the objective of this study, a series of closed-fixed
response questions including multiple choices and rank ordering were used with a few
open-end questions to obtain the opinions of the respondents. The soft file of
questionnaires is distributed via e-mail as well as via internet website on community
web board posting such as pantip.com, facebook.com, . jeban.com and
popcornfor2.com and so on. This study employed internet survey because it allows
the researcher to reach a large number of respondents, to monitor real-time data and it
can specify in group of respondents who are in favor of Korean culture for this
research. This questionnaire, which took around ten minutes to complete and was
translated into Thai so as to provide a better understanding to respondents.

The source of research questionnaire was online at

http://www.quicktionnaire.com/ShowQuestion.aspx?sid=25199&lang=th
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Figure 8: Questionnaire in the first part
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Figure 10: Questionnaire in the third part
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Figure 12: An example of invitation of posting on website http://www.jeban.com
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4. Questionnaire Testing

The process of pre-test of questionnaires is done according to below
detail:

4.1 Content Validity: To ensure that all questions cover the problems
and objectives that researchers would like to know by having the content validity, the
researchers brought the questionnaire to get the consulting from the advisor to
investigate and make the collection until all questions were validated to be effective
for use in real survey. This process is to check the appropriateness and clearness of
language and scale measurement used in each question so that they can be analyzed to
answer the problems most accurately.

4.2 Reliability: Cronbach’s Alpha is used to measure the reliability of
the questionnaire with few exceptions the reliability reach 0.70 or higher. It means

that most of measures show adequate measurement qualities (Wichian Kaesing, 1988:

93) as follows by;
0=k !, 1- ¥ M
k-1 l Vit
When k 1is the number above.

Viis the variance of each score.

Vtis the variance of scores and all questions.

The result shows, when run separately into two parts; 1) the
relationship analysis between influence of Korean wave and cohsumption “Kim Chi”
of Thai people nowadays: Alpha = 0.7104 and 2) the relationship analysis between
consumption of sign of the cultural products and consumption “Kim Chi” of Thai
people nowadays: Alpha = 0.7348 that means it can be concluded that the
questionnaire is a reliable and proper sample instrument to be used for conducting a
survey. The sample group of 30 respondents was asked to complete the questionnaires

and the reliability analysis.
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5. Data Collection

The data gathering that contributed with this research comes from 2
kinds of resources are following:

5.1 The primary data that is gathered by directed distributing 400
questionnaires included those Bangkok people who had ever consumed the Kim-chi
food. After each respondent in the questionnaires, it is re-checked for ensuring
completeness before collecting and analyzing data. The period of data collection was
in one month time; that was July 13, 2010 to August 13, 2010.

5.2 Secondary data that the researcher studied from library research,

related theories from researches, journal, related documents, textbooks and internet

sites.

6. Data Analysis

6.1 Editing: Edit procedure were conducted to make the data ready for
coding and transferring to data storage. Each questionnaire was examined the error
data before coding. An audit was carried out on the consistency and completeness of
the answer.

6.2 Coding: All parts are pre-coded in numerical form before
transferring data to computer program and verified.

6.3 Data Processing: All collected data of completed questionnaires
were entered into a data file and analyzed by using statistical computer program to
determine descriptive statistic. Frequency counts, percentage distribution, and means
were calculated and analyzed. Whereas, Inferential Statistics is used to do hypothesis
in this research testing by Pearson’s product moment correlation. In this study the
0.05 significant levels (95% probability of making a correct statement) is chosen for
testing. Finally, the result of research will be explained by descriptive information
following completely data collecting, answer the hypothesis and analyzed by
theoretical framework.

6.4 Measurement of Rating Variables: The research has established

measurement to rating variables are as follow:
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6.4.1 To assess the exposure attitude of Kim-chi consumer toward
Korean cultural product by using Likert scale method, the score is divided into five

levels as follows:

Significant level of preference

Very much 5 points
Much 4 points
Average 3 points
Least 2 points
Very least 1 point

Significant level of attitude

Strongly agree 5 points
Agree 4 points
Fair 3 points
Disagree 2 points
Strongly disagree 1 point

Then, mean (X ) and standard deviation (S.D.) were used to explain

and interpret the level of attitude by dividing into five levels for significant as follows:

Scores between 4.21 - 5.00 means strongly positive attitude
Scores between 3.41 - 4.20 means positive attitude

Scores between 2.61 - 3.40 means moderate attitude

Scores between 1.81 - 2.60 means negative attitude

Scores between 1.00 - 1.80 means strongly negative attitudes
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6.42 To assess thelevel of correlation (correlation coefficient)

considering into five levels (Joseph F. Hair: 2006: 358) as follows:
Correlation coefficient between 0.00-0.20 means very low relationship.
Correlation coefficient between 0.21-0.40 means low relationship.
Correlation coefficient between 0.41-0.70 means a moderate relationship.
Correlation coefficient between 0.71-0.91 means high relationship.

Correlation coefficient between 0.90-1.00 means very high relationship.



