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The objectives of this research are two folds: 1) to study the production process of CD covers of
Indie music albums 2) to study how the audience of Indie music decode the meaning of these CD covers.
The research employed in-depth interview and descriptive analysis of selected indie music CD covers
from albums published in 2002-2004.

Indie music artists mean those artists who work independently. They are generally not part of the
maijor record fabels in terms of capital, management or marketing system of the music industry. These
independent fabels are, for instance, Smallroom, Love-is, Playground Music, Hualampong Riddim, Panda
Records, No More Belts, Indy Café. Indie music artists’ main emphasis is on independent expressions
rather than profit seeking.

The study shows that the creativity process of Indie music CD cover is divided into 3 stages:
1) conceptualization and design 2) artwork production 3) publishing. In the first stage, professional
designer usually aimed at creative design and artistically meaningful communication of the CD covers.
But in cases where the artists themselves are the creative designer, the images on the CD covers mastly
showed the artists’ own identity and the music style. Indie music artists, normally, could only publish
limited copies of their albums. The printing of the CD covers are either handmade by xeroxing, or desktop
publishing, or send to the distributor. Hence, the printing costs are higher compared with the major labels.

The Indie album covers are distinctive in 3 ways: 1) free form packaging 2) striking visual images
with a focus on artistic expressions 3) communicating artist's identity and music style. There are several
genres of Indie music such as Punk, Rock, Electronica, Dub, and Acappeila. The album covers work well
to convey these genres to the audiences. However, those who are knowledgeable in arts and design
could decode the artistic expressions on the CD covers better than the general audiences. The study
showed that Indie music CD cover designs were influenced by Western art schools, such as, Op art,
Dadaism, Kinetic art, and Conceptual art, which clearly expressed the identity and ideology of these
independent artists. These CD covers not only provide new visual experiences but also appeal to the
society to understand their independent voices.

Although Indie music CD covers are successful in communicating the artist identity and music
genre, most audiences do not purchase the CDs because of the cover. Rather, they buy the album
because they like the music and the narrative. This indicates that Indie music artists continue to

communicate with the audiences through their music, and not the images on the CD covers.





