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The purposes of this research were to study factors which related to Internet in Studying of
Primary Education Student (Second Level) of Bangkok Metropolitan Area In Bangkokyai District.
A stratified random sampling of 570 students had been selected in the study, which calculated
from 10 time of data sampling from questionnaire. Instruments use for data collection were
questionnaires, by usiﬁg a S-rating scale which had a reliability of 0.9562. Data were analyzed by
using Frequency, Percentage, Mean, Standard Deviation, Factors Analysis-Methods and Stepwise

Multiple Regression.

The results of this study concluded that there were 11 major factors affected Internet as follows: 1)
The efficiency of Internet system and computer equipment, 2) Use and Gratifications with Internet,
3) Support by parents, 4) The objective is general, 5) Behavior of Internet use, 6) Education, 7)
The knowledge and the information, 8) Communicaﬁon, 9) Expenses, 10) Entertainment, and 11)

Searching for educational information could be explained the total variance of 78.175.

A study of correlation co — efficient between 11 factors and 53 variables was at 0.451 — 0.946.
'From Stepwise Multiple Regression, it was found that there were relationships between
independent variables and dependent variables of the sampling groups using the Internet wﬁich
were 1) The efﬁciency of Internet system and computer equipment ( X, ), 2) Support by parents

(X;), 3) The knowledge and the information ( X 7), 4) Expenses(.X,)and 5) Entertainment

(X |,)- The variable related to the perception towards the adoption of using the Internet which

were Period of time to use Internet per week by algebraic equation format as follows:
Y, = 0.818+0.072(X,) - 0.223(X,) - 0.104( X, ) + 0.308(X,) +0.119( X ;)

And the research results a correlation stepwise multiple regression, it was found that there were
relationships between independent variables and dependent variables of the sampling groups
using the Internet which were 1) Communication ( X;), 2) Expenses (X, o) and 3) Entertainment
(Xp). The variable related to the perception towards the adoption of using the Internet which

were the frequency of use Internet by algebraic equation format as follows:

Yz = 4.700- 0.092( X,) - 0.192( X, ) — 0.091( X,,)





