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The objective of this independent study was to study factors affecting decision of
electrical contractors purchasing electrical equipments in Lampﬁun province. The data was
collected by using questionnaire, completed by 178 respondents who were electrical contractors.
The subjects were selected by means of quota sampling according to population of each district in
Lamphun province. The data was then analyzed by descriptive statistics in terms of frequency,
percentage, and mean.

According to the findings, it was found that businesses of most respondents are in the
form of sole proprietorship. Most of them had been working in this field for more then 11 years.
They had approximately10-20 jobs a year, with each job average valued at 5,001-15,000 baht.
They bought electrical supplies 3-5 times a month. The results also indicated that the respondents
always considered the equipments’ quality in their buying decision and the most influential
person in their buying decision was the house’s owner or client.

When analyzed marketing mix factors, the respondents ranked all sub-factors of product
at the high level. The first three sub-factors ranked were standard quality of product, certify by
industrial standard institutions, and product’s durability.

For price, the respondents ranked all sub-factors at the high level. The first three sub-

factors ranked were standard price, choices in price and quality, and discount with bulk buying.

For place, the respondents ranked all sub-factors at the high level. The first three sub-
factors ranked were availability of all products in one place, the shop close to their home, and
official retailers.

For promotion, the respondents ranked the followings at the high level: hospitality of
salespeople, ability of salespeople to recommend products, and detailed information of products
at the point of purchase.

For environmental factors, the respondents ranked the use of energy-saving products
according to the government’s policy and electrical supplies’ price at the high level.

For organizational factors, the highest ranked sub-factors were the organization’s goal
and objective concerning quality and the organization’s buying policy.

For interpersonal factors, the respondents ranked all sub-factors at the high level. The
first three sub-factors ranked were the client’s or house owner’s opinion, technicians’ opinion,
and architect’s or engineer’s opinion.

For personnel factors, the respondents ranked work experiences and skills/knowledge

learned from their education at the high level.





