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Abstract
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This research aims to study the communication process of public issues that lead to

"“social change, and the factors related to the communication process for social change. The

" framework of this study includes development communication theories, strategic

communication, applied communication management, and research projects related to

factors related to communication for social change.

A multi-methodology was applied in order to identify the case studies, by conducting

documental analysis, survey research, and in-depth interview.

Research results indicate that:

1.

Communication process that leads to social change is related to a group of
people who get involved in the issues, and then begin to discuss about the
related issues. Then, they come up with the goal to make a betterment of the
society, at the personal level-thought, attitude, and behavior, and at the policy
level. Also they coordinate in identifying appropriate approaches to solve the
issues, in terms of communication approach-information distribution,
communication campaign, media advocacy, and other approaches-physical,
policy, and law approach. They also take a series of actions, and design a

channel to get feedback in order to achieve goals.

Factors related to communication process of public issues that lead to social
change includes personal/organizational factors (commitment, credibility,
facilitation role, medium role, media partnership), goal-related factors (coverage,
public interest, challenging), factors related to the process of communication by
design (duo method, flexibility, total cycle), message factors (concentration,
concrete, distinct, evidence-based), and the environmental factors (politics,

policy, regulations, trend).





