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This research is a quality research that focuses on the analysis of various documents and
websites as well as in depth interview. The purpose is to study the use of media convergence toward
true corporation. Moreover, it will also highlight utilization of Academy Fantasia Season3 (AF3)
as communication channels that could influence participation of True’s target customers via website.
Part of this research also analyzes the effects and impacts that might be faced by the audiences.
These are such as that motivations of products and services, inspirations to follow and receive news,
media literacy of the audiences.

From research, there are plenty of actual benefits that True Corporation has to toward
the adaptation and push of media convergence. One of the outstanding benefits is the utilization of the
strategies of bundling through the launch of AF3 that. This has direct impacts toward the customers
of True’ products and services. This factor is considered and appeared to be a powerful marketing
mechanism or tool to stimulate and enhance the consumption of True’ products and services. Apart
from this, True also utilizes world wide web network as communication channel with target audiences
via the presentations of news, products and other services that are relevant to AF3. By doing so,
it initiates online community that lead to fan club of AF3.

The consumption of products and services of True Corporation are enhanced and increased by
the impact of the convergence of media and world wide web network that have strong influence
toward the audiences of AF3. The motivations are initiated from the curiosity of audiences on AF3
news as it might provide information that can lead to better decision making. Moreover, this also
informs about the decisions and reactions of others along with providing amusement. This research
also provides better understanding for audiences based on the benefits that True has on media
convergence and the utilization of bundling strategy that are accepted among the AF3 fan club.
Therefore, this way of running business along with launched of AF3 strongly influence

the consumption of True products and services.





