193347

A gd”du s 4 2 ) @ o o '3 @ W &
ﬂ'\i’)"l)ﬂﬂiQH‘JJ'M‘Q‘U'53:ﬂs‘lﬂL‘W'EJﬁﬂ‘H1ﬂﬁ$1J’J14ﬂ"liﬂ1LUUQ'lu'i_'iﬁi‘lﬁﬂﬁwuﬁ LmﬂﬂaQVl‘ﬁﬂﬁﬂiz‘H'\ﬂN‘WUﬁ

1 1 4 Qres =4 A d‘ Q’II ar
Ltﬂﬁx‘mi’)\‘u‘ﬁEJ’)%N‘]J?%’MW!?W‘I%L’JUQQNW]M LLﬂ&’L‘W?)ﬁﬂ‘HWﬂﬂUWWLLﬂSﬂﬁTW"U’(')Q‘ljﬂWTJ‘M‘Ylﬁ%ﬂﬁuﬁé‘dzﬂuﬂﬁﬂli’)\‘l

o o o

1 ' P o d" el 1 el ey L)
mmmuﬁ'm‘lum'smﬁ15%ﬂmsamﬂswmuwuﬁmmﬂimﬂw '1UWHV\LL‘1'T?\\‘IL‘VIU’W]'N‘IJ5S’]ﬁﬂ'lﬁﬂiL')ﬂﬂf}iiﬂ'lll

Taslemsdnut 2 55ms devnmadumusifiiiestuinau 10 au uagmisauneuenfifeadosdnau 10 au

4
]

o’t’ - 1 I3 s 1 Ai’ o = Y q’:’ ] ' o
i’JN‘V}Qﬁﬂ‘HWTﬂﬂQNWDSﬂNﬂ’l‘u’l‘u 400 AU NOYUANUNLILINUNTY MIAATENIDYaUU insmaunasuaz

& o
Younz FelszananaTngldlusunsuduiagyl SPSS for Window

HansItewy N
» o v ot wa o ot & 9y ad
L aszuaumstsrndiuiundsieafivimialsyenaesfesquamiy. lalimsiiduasunis
4 i4 - t4 kel !
suiluelsznduiuiasuie 4 Juneu fio funeunsitouasfuile dureumsnauny funounseds uas
< a [ =4 o A o o 1ot P =t a9 F% o
Funountstseduna udethelsinunnauiunmslsendiufindweuiisandvsnunubsded ludfuyie
2. nagnithimnldfe nagnilunislideynna nagninmsldfeveamizsenntusiing uns nagnt
s [msmeuns 1aans
o 1= o 9 = [ o o o vt -~ =y A
3. queudliisnnamhiilunsuimsianmsaudssnduiutunamouiioniopunu meen
b
s lumsuSisis miisnusems Ae neduneansi uag nsufathnifguasy
4 sefunmRdusamveslszuwud Sfeegi 11 dwaiilen Sunemsfiiesiife Il
o 1 v ' 1] § t § o 1 ' { o J ° 1
ssdumsdausathunats damlumyfin uas w2 ludwaviSeana uag waffi 1 dwanuesis Suneansfi wuh
* [] [ 1 L4
fiszdunisiidausaud Taofivy#l 3 duanuswey Suneiles Nszdunsiiduswdwn HazNNQUAIBEINY
e ar =R ) o o (] a asen o at o
WA 400 Ax wuhiisedunnidaswlunalssnduiuiuvdivisunsimalsefemaastsanunium
- 1 ] L) [ o o o =4 ! o ]
5. guuuumsiidauswlumsudmsiansendsendiuivesguauisequan dumsiidauzm
¥
Tiudese narafie ﬂgmmﬁa"lu'lﬁwi’h"lﬂﬁmu”l,uﬂ15¢Tﬂﬂu1wnwmau‘l‘umsmmi%’ﬂmimuﬂwmﬁ'uﬁuﬁ' du

1 o =t = a v 1 ] Y
Ingjgueuiuiissmsacuse niensuivadududu udbilédldninlunsdadule



199347

The objectives of this research are to study processes, strategies, community participation, and management
of public relations to promote Wiangkumkham historical tourism site.

The research methodology included qualitative method by gathering data and in-depth interviewing from ten
community leaders and ten people from ther government administration, including Sarapee District office and Fine
Arts Department (Chiangmai office), and quantitative method by surveying. This research studied 400 samples of
people in Wiangkumkham area. Questionnaires were used for data collecting. The data was analyzed by using
percentage and mean calculations. The SPSS program was used to compute the statistics.

The results of this research were as follows:

1. Public relations process to promote Wiangkumkham has all four processes, which are Research,
Planning, Communication, and Evaluation; however, all processes need improvement,

2. Public relations strategy of Wiangkumkham was divided into three phases: (1) Public relations strategy
for using interpersonal channel. (2) Public relations strategy for using media of partnership, and (3) Public relations
strategy for publicity.

3. The people in Wiangkumkham community have neither duties nor power in Wiangkumkham
management because the Sarapee District and the Fine Arts Department are the main factors taking responsibility in
management.

4. The level of community participation is revealed from the results of the questionnaires; its results show
that only Moo 11 of Tawangtarn District was at a moderate level. In contrast to other villages, the level of
participation was low and also was lowest in Moo 3, Nonghoi District. In conclusion, the results from 400 samples
show that the level of overall was low.

5. The community has no real power because the community does not take the power in decision making.

However, the community does participate indirectly by donating money or working as staff members.





