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Abstract i 218436
This study aims to evaluate the selection facto-rs for house buyers. The questionnaire was used as a
tool for data collection from designers, salesman, and clients. The factors were divided into} 4 majof
-groups as environmental, design & landscape, public facilities, and promotion groups. The factors
were analyzed and ranked ‘according to their important level. The common factors, ranked high

among designer, salesman, and clients, were focused.

The study showed that good air ventilation found to be crucial factors for environmental group.
Quality control éf _the construction found to, be critical for design & laﬁdécape. Access to
expressway found to be critical for public facility group. Low loaning interest found to be crucial
factor for promotion group. These factors, therefore, should be carefully considered prior to launch

the products.





