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Abstract 173824

The purpose of this study was to investigate the usage and problem condition of glass
package in cosmetics business. The population of this study was 252 procurement
managers who were members of Thai Cosmetics Producers Association. Questionnaires
were used to collect the data. frequency, percentage, arithmetic mean, and standard
deviation, ANOVA, and Scheffe were used to analyze the data.

With respect to the respondents’ demographic data, it was found that most of them
were female with Bachelor’s Degree background, less than 5 year work experience, and
aged less than 30 years. The study revealed that most cosmetics establishments bought
glass packages directly from the manufacturers. The average buying frequency was once a
month. Common mold glass package was ordered most of the time-. The delivery period
was from 1 to 3 months. It took 1-4 weeks for having new mold package depending on its
difficulty to make. Delivery time for new mold package was also 1-3 months. Common
package shapes available in markets were usually chosen. More customers wanted new
styles of package. The reason for using glass package was to show the content of the
product inside such as those of lotion, cream, nail enamel, etc. Transparent glass was
mostly used. A number of 1,000-5,000 pieces per type of glass package were used. No
problems were found between the lids and the bottles. Simple random checking such as
turning half way or upside down was used to check the products. Average time spent on
checking glass bottles and jars was less than 30 minutes. At least two colors of both soft
and dark tones were used to print on the glassware. The quality of the printing was at a
moderate level. The printing was made right at the required position. Regarding the
problems encountered after delivery, the study indicated that some of the glass packages
were dirty with stains of black spots, liquid, or glue, and dust. Printing on the bottles easily
coming out was another problem found. This resulted in the return of the packages. The
warrantee period of the products was averagely about 1-4 weeks. Media giving information
on glass packages could be obtained from paékaging manuals, yellow pages, the Internet,
friends, acquaintances, magazines, and journals, respectively. Consults on packaging could
be obtained from packaging manufacturers and distributors, Thai Packaging Association,
and Department of Business Development, the Ministry of Commerce, respectively.

The problems in relation to glass packages used in cosmetics business were found, as
a whole and by aspects, at a moderate level. The investigation by items indicated that most
problems were also at a moderate level. However, the comparison of problems among
establishments of different sizes, business types, and business ages, revealed a difference in
8, 3 and 5 items, out of the total of 24 items, respectively. The statistical significance
level of this study was set at .05.
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