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This survey research aims at investigating the information seeking, uses and
gratification of information on investment of the European Union Investors. Questionnaires
had been used for data collection from a total 129 samples. Percentage, mean, Chi-
square, Pearson's product moment correlation had been used for data analysis through

SPSS program. .

The finding are as follows:

1. The demographic characteristics (age, gender, education background) and the
experience of investment background of the European Union Investors do not
have different way on information seeking through each media channel type.

2. The uses and gratification toward information which the European Union
investors received from each media channel list had the correlation.

3. The information seeking of the European Union investors from each media
channel list had the correlation with the use toward information that they
received.

4. The uses of information which the European Union investors received had no
correlation with the investment decision.

5. The gratifications of information which the European Union investors had no

correlation with the investment decision.





