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The objective of this research is to study the development in organization, content, and form, including
processes and factors affecting the production of Da jia hao magazine, the presentation of Chinese-Thai identity,
and the learning of cultural identity among the readers of the magazine. The study is qualitative nature, using

content-analysis, documentary research and in-depth interviews as methods of data collection

The study finds that the magazine originates from a small-scale hand-made magazine. Atits inception,
the magazine was produced by a few staff members but was later developed into a commercial magazine. This
shift was evident after it was taken over by the Manager Publishing company. More staff were recruited during
2005 and 2008, altering the formerly loose-structured organization into @ more structured one, as in most
magazines.

As for the development in form and content, the editorial staff have used the concept of Chinese-Thai
identity including tradition, culture, values and art forms of Chinese or Sino-Thai people as a main framework in
presenting the content. This concept has been a unique trait of the magazine throughout its short life. In
addition, in the advertising content, there are a significant number of advertisements placed by businesses that
are involved with Chinese education and culture or those that exhibit Chinese-Thai identity.

With regard to the production processes, Da jia hao magazine has many shoﬁcomings stemming from
factors such as the lack of Chinese proficiency of the staff, insufficient advertising revenue, and budget cut due
to the mother company's massive mobilization of funds for political activities during the political crisis in 2005-
2006. This resulted in the closedown of the magazine in November 2006.

In presenting the Chinese-Thai identity, two types of identity can be discerned - those that are
presented through informative content and those that are presented to photos and graphics in the magazine. In
terms of the learning of Chinese-Thai identity in the readers, the study, deriving from in-depth interviews of 26
readers, finds that most learn some form of identity from their exposure to the magazine but the learning is not

significant enough to change their attitudes about Chinese-Thai identity.





