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ABSTRACT TE 144849

This study aims to examine the tourism market of Chiang Mai Province and
identify the factors affecting the number of domestic and foreign tourist travelling to
Chiang Mai. Tourists in this study were Thai, American, Japanese, French, British and
Dutch.  Consumer demand theory was used to identify the relationship between the
number of tourist and income factor using Gross Domestic Product of each country as
a proxy variable as well as price factor using foreign exchange rate of each country as
a proxy variable. Regression analysis was utilized. Time series data were collected

during 1993 to 2001.

On the supply side of tourism in Chiang Mai, there were eight major tourism
areas. More than 90 percents of tourists had ever visited an attractive area in the city.
In addition Chiang Mai had enough accommodation, tourism service company,
registered tour guide, restaurant and souvenir shop providing for tourists. On demand
side, the average number of tourists travelling to Chiang Mai was 2,719 million per year.

More than 60 percents were Thai. They were male more than female with 25 to
34 years old. Thai tourists mainly were government employees and state enterprises.
Foreign tourists mainly were company employees. The average tourist expenditure was
2,497.74 baht per day principally for buying souvenir, accommodation and food.
The average staying in Chiang Mai was 2.22 days per person. Chiang Mai earned

30,209.67 million baht per year from tourism revenue mainly from foreign tourists.

The study of factors affecting the number of tourist travelling to Chiang Mai
showed that income was statistically significance for Thai, American, British, Japanese,
and Dutch tourists. This implied that an increase in income of tourists would cause an
increase the number of tourist travelling to Chiang Mai. Moreover, foreign exchange rate
was statistically significant for American, Japanese, British and Dutch tourists. This
implied that a decrease in the price of travelling to Chiang Mai would cause an increase
in the number of foreign tourist travelling to Chiang Mai. For French tourist, income and

exchange rate are statistically insignificant.

In addition, the implication from this study showed that an increase in income of
foreign tourists in each country with the same proportion caused an increase the
number of Japanese tourist most followed by Dutch tourist, British tourist, and American

tourist, respectively.





