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The purpose of this study was to investigate decisions of procurement managers of
small, medium and large industrial business to buy commodities and services advertised in
the Yellow Pages. The informants of the study were 351 procurement managers of
industrial business in Bangkok Metropolis and its vicinities. Questionnaires were used to
collect the data. Percentage, arithmetic mean, standard deviation, Chi-square, ANOVA,
and Scheffe Analysis were used to analyze the data via SPSS software.

It was found that most informants learned of the Yellow Pages from advertising
media including published materials and television which always advertised it. Commodities
regularly ordered were office materials. An order was made every three months with the
budget of 1,000 - 5,000 baht each. The Yellow Pages was found very useful in ordering
commodities and services, resulting in time saving.

The first five factors affecting decision to buy commodities and services through
the Yellow Pages were varieties of commodities and services provided, convenience to
search for what was needed, reliability of commodity names and brands, quality of goods
advertised, and completeness of information of the goods.

The analysis to find the relationship between the decision to procure through the
Yellow Pages and sizes of business revealed that managers of different sizes of business
made different decisions due to how they got to know the book, media advertising the
Yellow Pages found and preferred, kinds of commodity and services, budget, benefits
gained from the Yellow Pages, and what should be improved in the Yellow Pages. As for
the comparison of factors affecting decision to procure through the Yellow Pages of
different sizes of business, the study indicated as a whole that they were different.

The investigation in detail revealed 12 items different. The statistial significance level of
this study was imposed at .05.
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