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The purpose of this study is to survey the opinion of the construction companies in
Chiang Mai to identify their perceived impact factors on the survival of construction contractors
in Chiang Mai during economic recession. A total of 27 factors are classified into three
categories: 1) Management related, 2) Marketing related, and 3) Financial, Accounting and
Economic related are investigated. The construction business is affected with all these factors in
all small, medium and large businesses. The result reveals that constructors of all sizes have
" focused more on the financial, accounting and economic categories than the marketing, and
management factors. This research also studies the comparative importance of each factor within
its category as well as Vthe influence of size of the firms on the significance of each factor by using
one-way analysis of variance (ANOVA) and pair wise comparison considered by Scheffe’s
method at 95% of the confident level. The research has found that the mean of working capital in
the small and medium business has significantly differed.

The marketing promotion factors, such as the public relation and advertisement, job
channel enhancement factor, and the currency exchange rate factor, have the significant
difference in only the small and large size businesses. |

In the medium and large business, applying new technology in construction has a
significantly different mean.

The mean of using ISO 9000 factor has significant difference in the small, medium and

large businesses.





