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ABSTRACT '
177700

The objective of this independent study was to study the factors affecting
customers’ choice in using business loan service in ., controllable areas of one
commercial bank in Chiang Mai province. The data were collected from primary
source by using the direct questionnaires completed by 183 customers who applied for
the business loan services. Out of 183 customers, 160 were in Chiang Mai province, 20
were in Lamphun province and the other 3 customers were in Mae Hong Son province.
The research findings were complied by using descriptive statistics such as frequency,
percentage and mean. Also, the Likert Scale was employed for the analysis.

The result of the research showed that, in order of importance regarding to

personal factors, the factor affecting customers’ choice in using business loan service

were responsibility, the quickly serving, the constantly, correctly, credible services, the

knowledge, the competency, the skillfulness, the friendliness, the personality and the
manner, respectively. Other factors involved were the stability and the policy of the
bank. In addition the problem of the factor affecting customers’ choice in using

business loan service was not found in this study.





