unfiate

176021

c’l‘ ¢ [Y ['4 4 (YK ' o a
asfnundaiiiiaquszasd 2 dszms Ae (1) eAmnauduiuisenieinund
v o a o o o ' a A 1
ADNITAUATIIUNNNDUIADIIUA Uii'ﬂﬂgmumﬂ’qnﬁnm uazmmwﬂuﬁmmuzumﬂu
a 4 o o o of v a a Y 1 q
ﬁ,']uﬂl‘llﬂﬂilﬁﬂ ﬂUﬂ'\iﬂNﬂﬁQ"lﬂﬂ'Nﬂﬂlﬂﬂﬁuﬂﬂﬂﬁﬁumm 11"1'37]01?\0!%0\1111“ ez (2) lﬁi’)

° o o’ a o a o s [ a
ﬁﬂmmu1'nmswmﬂsm'um'nﬂuﬂmamiﬂuﬂsammwuma{mﬂ ﬂiiﬂﬂj’lu‘llﬂﬁﬂi]ll’g’lﬂﬂﬂ

1)
)

o ] - 1 ] o a
pazanude luayssousursaud s unediia Aldenisadasauntdumesiinves
Hudin unInnasgos v
1 o [} e ey o 1 g Qs a o o t o
nquAetn 1938 maquaediuuninim sndudia U IINEIduFea In $ruau
1 - o o 4 v P 4 4 4
519 AU nngua ITuypemaaiazdinumans uaznguavIneImeans nSoallon ¥
Tunmsdny unyuasuoin wisesailu 4 dau 1aun (1) vvvasumudoyanall
@ @ - Y - o o @ 1 o
@) wupiavrunasemsadiasaumedumediiia ) tuudaussiaguveangudieds uag

s 4 1 a o
4) uumﬂmmﬁﬂumlsmuzummué’maumaﬁuﬂ

e ] A’ o g

= I'd ] A o Y @ ¢ A oo
ﬂ'li'JLﬂi'l%ﬂ‘llﬂHﬂlWﬂ‘Vlﬂ'dﬂll?flmﬂj'lulﬁfﬂ'lﬂllﬂizﬂﬂﬁﬁﬂﬁﬂ'ﬂuﬁlﬂﬂiﬂu uag
Ed

a ¢ s
MIAATITNMITOANDUNYULVUVYUADU

HAMIANYINLN

1. veunddemsadasaumedunesiila uisiiaguvesngudeds uazanuie
TuaussousuvInudIudunes e sunisadasaiuniedunesiiavosiudia
ynInedudeslni innuduiusiulumauan stuilfody ( < 0.01)

2. WrunAdemIaiAsuMBuInesitia nazauide luaussouzurnudiu
Suwmediiia awrsanvinsainsainsnunedumesiinvesiudia un1Inodudoeln

pgaliniudfg (@ < 0.01)



ABSTRACT

176021

The objectives of this study were two items : (1) to examine the relationship
among attitude towards job application via internet, subjective norms, internet self-
efficacy beliefs, and job application via internet of Chiang Mai University graduates
and (2) to examine the predictive power of attitude towards job application via
internet, subjective norms and internet self-efficacy beliefs on job application via
internet of Chiang Mai University graduates.

The quota sampling was used to draw subjects from Chiang Mai University
graduates. The sample was 519 graduates from humanities and social sciences group
and science group. The research instrument consisted of 4 questionnaires, i.c.,
(1) general information, (2) attitude towards job application via internet,
(3) subjective norms and (4) internet self-efficacy beliefs. Data analysis for testing
hypothesis were performed by using Pearson’s product moment correlation

coefficient and stepwise multiple regression.

The research results were as followed :

1. Attitude towards job application via internet, subjective norms and internet
self-efficacy beliefs were positively related to job application via internet of Chiang
Mai University graduates (p < 0.01) .

2. Attitude towards job application via internet and internet self-efficacy
beliefs jointly predicted job application via internet of Chiang Mai University
graduates (p <0.01) .





