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ABSTRACT
TE 158440

The objectives of this study are to identify factors attracting Thai tourists to visit
Chiang Mai and to investigate the relationship between the inducing factors and the
level of satisfaction among those Thai visitors to Chiang Mai.

The information is gathered from sampling groups of Thai tourists visiting Chiang
Mai which we found the conclusion about average characteristics. For Thai visitors, most
of them are married male who live in Northern Thailand, and the average 37 year of age.
Besides that, they are graduated in bachelor degree, and employed in private sector,
with 13,625 baht average monthly income.

Based on the trip, they mostly visited Chiang Mai 4 times in the last five years
and stayed there average 3 days per one trip. Mostly they traveled together with their
family and relatives by private cars. The main purposes for visiting Chiang Mai were for
traveling and relaxing which the expense is about 5,745 baht per one person.

The result of the study has found that the major factor which attracts most Thai
lGurists to visit Chiang Mai is the value on natural resources. The second one is value
1actlor about customs, traditions, cultures and history. And the last factor is concerned
about any new-inventive tourist attractions.

From the tourist satisfactory survey of this sampling group has also shown that
1hai tourists were satisfied mainly on a natural resource factor. The value on customs,
traditions, cultures and history is the second. And the third one is factor about

convenience and safety of the tourist attractions.





