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ABSTRACT TE 1 32 48 0

This study is conducted in order to examine factors attracting foreign visitors to
Chiangmai province. The six factors considered in this study were: 1) traditional, culture and
history, 2) natural scenery, 3) hospitality and service rendered, 4) safety, 5) low cost, and

6) others factors.

The primary data are obtained from inquiry through interviewing 180 foreign tourists
and 30 employees who are in the service industry. And the secondary data are obtained from
collecting information from the governmental offices. The results showed that most of the
subjects were from Europe with both males and females similar in amount. Most of them were
single with ages between 21 and 30 years old; working in private sectors with and income less

than than US$ 20,000 per annum and had never visited Chiangmai before.

It was learned from the study that foreign tourists mostly paid attention to the tradition,
culture and history which attracted them to visit Chiangmai. The second most important to them
was the natural scenery, with the rest followed by hospitality and service rendered, safety, low
cost of expenses and other factors in that order. In categorizing tourists into groups by habitation,
age, gender, marital status, education, occupation, and income, it was shown in the study that the

most important factor remains the traditional, culture and history.
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It was also shown in the interviews that foreign visitors’opinions were mostly impressed
with the traditional, culture and historical factors after the visit followed by the natural scenery,
hospitality and service rendered, safety, low cost of expenses and other factors in that order.
When grouping them in terms of age, gender, marital status, education, occupation and income ,
the outcome yields no differences: except Australian tourists who had a different point of view
from tourists of other nations. The first three factors : tradition, culture and history, natural

scenery, hospitality and service rendered, satisfied them the most after their visit to Chiangmai.

The sampling data in this study were acquired from those who were in the service
industry. This was done in order to look for both opinions and suggestions for improving the
tourism industry in Chiangmai. It was learned from the study that the key factor tourists used in
their decision when planning a trip to Chiangmai was the traditional, cultural and historical
factors, followed by the natural scenery factor and hospitality and service rendered, safety factor,
the low cost in that order.

The comparative analysis between factors attracting foreign tourists before and after
visiting Chiangmai showed that foreign tourists mostly paid attention to the tradition, culture and
history. The second most important factor to them was the natural scenery, with the rest followed
by hospitality, service rendered, safety and low cost of expenses respectively. Besides, almost all
foreign tourists found that the most wide spread problem was the deterioration of tourist spots

follows by providers in the Tourist Industry.



