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ABSTRACT

TE 160026

This study aims to gain an understanding about the factors drawing Japanese tourists to
Chiang Mai Province and the resulted satisfaction of the tourists on various tourism business
activitics and services during their stay here. Data and information for investigation arc based on
the questionnaire interview of 250 Japanese tourists representing people in five different
professional backgrounds.

The findings suggest that the majority of Japancse tourists are characterized as female,
married age between 21-30, with diploma level education, earning 410,000-500,000 ven annual
income, having October-December as the most favorite months for traveling to Chiang Mai,
traveling with family or friends, visiting Chiang Mai for the first time, staying for 1-2 days, and
having learnt about travel to this province from friends or rclatives.

The most important factor underlying their decision to visit Chiang Mai is found to be the
safety in life and property, followed by local hospitality, and tourism attraction spots,
respectively.

In terms of specific attributes of each factor, the tourists under study placed highest
Concern about life and property safety on the sccurity system of accommodation services,
followed by internal national security and then safety in traveling, For local hospitality, they
indicated their impressive feeling about Chiang Mai People, Meanwhile, among various tourism
attraction spots, they placed primary interest on historical and cultural sites.

The satisfaction of these Japanese tourists was expressed to be at modest level. The most
impressive thing appeared to be cultural and historical features, followed by the friendly character
of Chiang Mai people, and the beautiful scenery, respectively.

On the service quality of various tourism business, the most impressive level was given to
travel agents. To a lesser extent were accommodation service and restaurants.

In primary shortcomings in Chiang Mai’s tourism industry in the viewpoint of the
Japanese tourists under study were, firstly, the lack of language skills among the tour guides,
sccondly, the atmosphere that caused uncertainty about safety, and finally, the hotel staff did not

know Japanese language.





