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Abstract 1 8 8 7 9 2

The purposes of this study were to construct a video on demand system posted
on the Internet network as a public relations medium for the Department of Educational
Technology and to investigate opinions towards the constructed system. The
respondents of the study were 21 specialists from three professional fields, 30 graduate
students, and five program viewers (living in the U.S.A., Canada, Australia, England,
and South Korea). Questionnaires and guided interviews were used to collect the data.
Percentage, arithmetic mean, and standard deviation, were employed to analyze the
data.

It was found that:

1. The specialists from 3 professional fields thought the video on demand system
posted on the Internet network as a public relation media of the Department of
Educational Technology was good.

2. The undergraduate students thought the video on demand system posted on
the Internet network as a public relation media of the Department of Educational
Technology was good.

3. The program viewers living abroad thought the video on demand system
posted on the Internet network as a public relation media of the Department of

Educational Technology was good.





