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The purpose of this study was to investigate consumers’ behaviors and attitudes
towards decision to buy second-handed mobile phones, taking into consideration
their sex, age, educational background, occupation, and average monthly income.
The informants of this study were 400 people who used to buy second-handed mobile
phones. Questionnaires were used to collect the data. Percentage, arithmetic mean,
standard deviation, Chi-square, t-test, ANOVA, and Scheffe Analysis were used to
analyze the data via SPSS V.11 software.

It was found that most informants used to use mobile phones before buying
the second-handed ones. Nokia was the most popular brand. Quality was a major
factor for consideration. They used to buy the new ones 0-2 times because of the
damage of the old ones. The frequency of changing a new one was 1-2 years. They
had moderate knowledge in second-handed mobile phones. The price they could
afford was 5,000-10,000 baht. They paid in cash, but six month installment was
preferable. Information of mobile phones was obtained from mobile phone
magazines. Their mobiles were generally bought from the reliable shops giving
warranty. The reasons to buy were for everyday life communication and personal
matters. GSM system was their favorite. They usually used their phones from
18.01-24.00 hour. Pre-paid card amounted 301-500 baht was preferably purchased.
When they did not want to use the phones, they sold them to the second-handed
shops. As for the dan_ger of second-handed mobile phones, the respondents realized
that the out-of-order phones would add up electronics waste, and it was a risk to use
the second handed. With respect to consumers’ attitudes, the study showed that their

buying decision depended on appropriateness of price, efficiency of the phone,
warranty, qualification of the phones, and their duration.

The comparison of consumers’ behaviors with different personal status revealed
that female informants were interested in information sources and service charges
more than the male. The consumers’ age, educational background, occupation
and income were found related to selection of brands, buying frequency, prices, shop
acquaintances, information sources, network systems, service charge payment, and
risk to buy the second-handed. The comparison of attitudes of consumers with
different personal status indicated differences in 4 items felated to sex, 9 to age, 7 to
educational background, 2 to occupation, and 7 to monthly income. The statistical

significance of this study was set at .05.





